
DRIVE MEMO: Every Saturday in 

August is shaping up to be a stellar month for Korean motoring 
at National Capital Motors, with much-loved manufacturers 
Kia and Hyundai both launching impressive new initiatives.

Kia Motors Australia has announced its Kia Connect program, an 
after-sales program to provide customers with added peace of mind 
when they purchase a new Kia from August 1 onwards.

Kia Connect offers customers a capped price for the first five services, 
up to five years and 75,000 kilometres, along with a complementary 
first service at three months.

Kia Connect also offers basic roadside assistance for the first year of 
ownership, which will be extended to five years if the car is returned 
to an authorised Kia Service Department, such as National Capital 
Motors’ Belconnen dealership.

Hyundai, meanwhile, is celebrating one million of its popular cars 
in Australia by giving prospective customers the chance to win one 
million SkyMiles from Delta Airlines and its worldwide partners.

Three runner-up prizes of 100,000 SkyMiles are also up for grabs.

To enter, all you need to do is book in for a test drive of any new 
model Hyundai before August 31, either online at www.hyundai.com.
au/book-a-test-drive, or in person at a participating dealership such as 
National Capital Hyundai in Belconnen.

Besides the chance to win this fantastic prize, any customer who 
orders a Hyundai before August 31 will receive a bonus $1000 gift 
card from Myer. This offer excludes Accent, Veloster SR Turbo, iLoad 
and iMax models.

There has never been a better time to buy Korean, so head down to 
National Capital Motors’ brand- new, ultra-modern showrooms at 
Josephson Street, Belconnen, to discover for yourself why Kia and 
Hyundai have become two of the best-selling car brands in Australia.

For more information, phone  6256 3300 or visit www.ncm.com.au

Canberra Toyota continued to 
demonstrate its commitment to a 
sustainable future by supporting 

the efforts of local students as part of 
Schools Tree Day on July 27.

A large mound of soil and dozens of 
native shrubs were donated by Canberra 
Toyota to the children at Latham Primary 
School, who spent the day eagerly 
digging, planting and learning about 
the importance of looking after the 
environment.

Dealer principal Mirko Milic said 
Canberra Toyota has been partnering 
with Planet Ark to support Tree Day for 
more than 10 years and the dealership 
welcomes the opportunity to engage with 
local schools.  

“It gives the dealership a chance to become involved with local children who are the future of 
our local community,” “The children love to get involved with the planting and become very 
attached to the gardens they create.  This attachment encourages them to be looking out for 
their own school environment, which is what Tree Day aims to encourage.”

Milic believes it is the responsibility of Canberra Toyota to support organisations like Planet 
Ark, because they could not undertake successful initiatives like Tree Day without corporate 
support.

“Canberra Toyota constantly looks for avenues to support the community that supports our 
business,” “One charter in our company mission is to become a better corporate citizen in the 
Canberra region, which is something that I am passionate about.”

Canberra Toyota has enjoyed a long history of involvement with ACT community causes 
since it was established in 1961.

The dealership is a proud sponsor of Camp Quality, the Canberra Cancerians Committee and 
Mix 106.3 special children’s Christmas party, along with sporting teams like the Canberra 
Raiders and Belconnen Magpies AFL club.

Canberra Toyota’s major community partner, however, is the St Vincent de Paul Society 
Canberra.

“We sponsor the annual door-knock appeal in Canberra as well as the CEO sleepout –  
I raised $7655 this year – and the monster warehouse sale in November,” Milic said.  
“Overall, we donate a percentage of every car sold to Vinnie’s over the year.”

Toyota’s prominent commitment to the environment extends beyond Tree Day, of course, 
with its esteemed range of hybrid vehicles – which now includes the recently-released Camry 
Hybrid, Prius C (compact) and Prius V (seven-seater), with a luxury version of the Prius V 
due later this year.

“All of these have been big hits with the community, with a lot of government departments 
now taking on these cars as part of their new vehicle fleet policy,” Milic said. 

For more information, visit www.canberratoyota.com.au
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Fifth win for Audi Canberra

THIS WEEK IN BRIEF

Audi Centre Canberra has received the prize of 
metropolitan Dealer of the Year for the fifth 
year in a row at the Audi Mark of Excellence 

Awards.
The Audi Mark of Excellence Awards are a formal 
recognition of the success and high performance of 
the national Audi dealer network in the preceding 
year.
Audi Australia managing director Uwe Hagen 
said the winner’s podium is certainly a place that 
Audi likes to spend time on – and there is no better 
example of that than Audi Centre Canberra’s five-
time achievement.
“While there can only be one winner, perhaps most 
importantly what the Audi Mark of Excellence 
awards highlights each year is the strength and 
support of our national network of dealerships and 
the energy and commitment of their teams to the 
Audi brand,” Hagen said.
Audi Centre Canberra dealer principal, Richard 
Rolfe OAM, was asked to reflect on the success that 
has seen his Canberra dealership recognised every 
year as the best in the Audi Dealer Network since the 
award’s in 2007.
“It has been an incredible journey with Audi over 
the past five years,” Rolfe said. “Our own success 
is remarkable due to the increase in the size of 
the dealer network and the increased range of the 

Audi product, but fortunately we have been able to 
maintain our goals of ensuring that we do four things 
to the best of our ability.”
According to Mr Rolfe, these goals include 
representing the fantastic Audi brand and its superior 
product; employing the best sales, service and 
administration team based around a winning culture; 
engaging with community organisations such as 
the Heart Foundation, Red Cross, the RSPCA and 
local sporting teams such as the ACT Brumbies and 
Canberra Capitals.
Most importantly, perhaps, Audi Centre Canberra 
strives to listen to its clients and ensure they receive 
premium customer service when purchasing an Audi.
“We are not always perfect, we do make mistakes 
from time to time, but we try to learn from those 
mistakes, and so far our clients have appreciated the 
efforts of our team,” Rolfe said. 
“I cannot express how thankful I am to our entire 
team at Audi Centre Canberra, and to our clients 
who drive the fantastic cars that Audi produce, but I 
assure you that Audi Centre Canberra is committed 
to trying to continually improve our service to be in 
line with the great cars that Audi produce.”

For more information, visit  
www.audicentrecanberra.com.au

Toyota 
lends a 
helping 
hand

Exciting celebrations for National Capital Motors 

Dealer principal Richard Rolfe is excited 
about Audi Centre Canberra latest award.

Canberra Toyota dealer principal Mirko Milic  
is committed to community initiatives like the  
CEO sleepout.

The ultra-modern new Kia showroom 
at National Capital Motors Belconnen.


